> SPSS-Audio Broadcast Webinars SPSS

The audio portion of this event will come through your computer speakers. (see adjusting volume
control below)

If you do not have functioning speakers, and would like to dial in to the call using your telephone,
please dial:

US/Canada 866.469.3239
***Event Number: 669 297 819

Upon joining the call, you will not hear hold music. Periodic announcements will be made to test the
volume through your speakers.

Q&A
Type any questions into the Q&A Tab on the right

Adjusting volume control
Through the Volume Control Panel on your computer

Through the Webex Audio Broadcast window (see image below). You can adjust the volume slider on
this control as needed.

‘& Audio broadcast
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> Commonly Asked Questions

= Can | get copies of these slides after the
event?

= |s this event being recorded for later
viewing?

© 2009 SPSS Inc.




> Commonly Asked Questions

= Can | get copies of these slides after the

event? @

= |s this event being recorded for later

viewing?

WWW.Spss.com/events

© 2009 SPSS Inc.




> A Fresh Approach to Data Entry

Jane Hendricks
Product Marketing Manager
SPSS Inc.
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> Agenda

- PASW Data Collection

= Traditional Data Entry

= Fresh Approach to Data Entry
= Demonstration

= Usage Scenarios

=« Summary




> PASW: Data Collection

= Take Control of Your Research

lifecycle
= Traditional and leading-edge survey

Az
research efforts
« Create and conduct surveys fast ish « Automate

= Reach a Broader Global Audience
= One surveys, Many channels, Any
language

« Consolidate Research Efforts

= Find and re-use questions and
surveys
Share results quickly
Secure sensitive information
Leverage previous research
Deliver results across the enterprise
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> Paperless




> Using Paper in Collection




> From Three — Choose One




> Global and Inclusive Reach




> Reach All users =

Africa 5.6%

Asia 17.4%
Europe 48.9%
Middle east 23.3%
North America 74.4%
Latin America 29.4%
Australia 60.4%




> The Problem

Optimize Data Entry Operations

Timeline

Current

New

Design / Review

Design / Review

Data Entry

Data Entry

Cleaning/data
preparation

Reports

Reports

Analysis

Analysis

~_

DECISIONS

Final Findings

Actionable
Results




> Solution: A Fresh Approach to Data Entry

= Drive Quality
= Increase Data Quality
= Validate as you go
= Flexible Verification

= Save Time
= Create Surveys Quickly
= Manage multiple projects
= Clean data

= Expand breadth of

Reach
= Reach all your users




> Demonstration

That shows:

Easy to use Authoring
Easy and Fast Data Entry
Easy Access to Results




> Single User Scenario

$

Survey Creation
Initial Data Entry
Partial Verification
Full Verification
Scriptwriter
(Author)
(Author Professional)
Data Entry Clerk
(Interviewer)
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> Multiple Data Entry, Single Verification

B

Survey Creation
A 4 Scriptwriter A 4
(Author)
(Author Professional)
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Initial Data Entry Initial Data Entry
Partial Verification Partial Verification
Full Verification Full VVerification
Data Entry Clerk Data Entry Clerk
(Interviewer) (Interviewer)
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> Multiple User Validation

Survey Creation
Scriptwriter

(Author )

( Author Professional )

Deployment P
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Data Entry Supervi
(Interviféwer
/
/
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4
/
Initial Data Entry / Initial Data Entry
Data Clerk i Data Clerk
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Initial
Data Entry Package

(Interviewer ) @

Verified Data
Entry Package

/ Full Verification
Data Entry Clerk
( Interviewer )

Partial

( Interviewer )

Verified Data
= Entry Package

Initial
Data Entry Package

/ Full Verification
Data Entry Clerk
(Interviewer )

Partial

Exported Case Data




> Managed Data Entry

Survey Creation
(Scriptwriter)
(Author)
(Author Professional)

Activation

Exported Case Data

Synchronized|Projects / Data

Deployment Package Deployment Package

Data Entry Supervisor
(Interviewer)

4k
Initial Data Entry // \ Initial Data Entry

Data Clerk Data Clerk
@ (Interviewer) @ @ (Interviewer)
Initial Verified Data Verified Data Initial
Data Entry Package Entry Package  Entry Package Data Entry Package
|
Partial / Full Verification Partial / Full Verification
Data Entry Clerk Data Entry Clerk

(Interviewer) (Interviewer)




> Summary

Core Objective

Benefit

How?

* Create surveys quicker
» Manage multiple projects easier

Drive Quality * Increase data quality *Surveys with Validation created
* Improve quality control & *Logic checking & data entry validation
oversight * Double entry verification

Save Time * Enter data fast * Interface designed for speed

* Logic & validation during survey creation
* project management console

Expand breadth of
reach

* More representation and
inclusive results
* Leverage partners

* Integrated approach for web, telephon
and manual interviewing

» Lightweight deployment environment




> Questions?

Speaker information:

Jane Hendricks

Product Marketing Manager
SPSS Inc.

Chicago, IL

P. 800.543.2185 extension 3026
e-mail: jhendricks@spss.com
website: www.spss.com




> Additional Resources

i o Search

spss

Home Solutions Software Customers Training Services Store Support Partners Mews Events About SPSS

Welcome to SPSS.com. Click here to login or register on SPSS.com.

> Training

You have made a good decision and chosen the right
software. Mow learn how to maximize the walue it prowides to

wou and your organization. SP5S Training will help you
accomplish this,

s Value

SPSS Training Maximi

SPSS Training offers you a wide range of aptions far learning haw ta optimize your use of SPSS software,
With more than 60 Gourses on topics raneing from skatistical analysis and survey ressarch ko data mining
and predictive anelytics, you will find courses that wil help you provide greater value to your arganization
and further dewelop your ouwn skills

Cheose the methed of delivery that best fits your needs:
= Public courses taught at our training facilities
- Private training SUskomized to mest wour arzanization's requiremenits
- On-site training at your lacation
- One-to-one, in-person training
= Live instruction wia the Web for individuals or groups
- Weh-hssed training for on-demand learming

Our cor

ses PSS Training Services

- Course maps - Cost-benefit analysis

To learn more about PASW Data Collection, please visit:
http://www.spss.com/software/data-collection

Global Training Resources
Choose your country to find an
array of training eptions in yaur
region,

United States

Select a Training Course
Choose from our extensive

selection of training courses.

iz-ualizing * our et - O |

Contact Us

dwide Offices

Salles
Customer service
Other Departments

Resources

Spe Offers

Faos

Tips from Trainers
Training Updates
Customer Quotes
Hewnletter - SPSS Direct

Home page
= WWW.SPSS.com/training

Schedule
= http://www.spss.com/training/schedule.htm

Course Descriptions
= http://www.spss.com/training/descriptions.cfm
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> Contacts

- Sales questions and pricing
1.800.543.2185
sales@spss.com

= Speaker Information
Jane Hendricks
Product Marketing
SPSS Inc.
800.543.2185 x 3026
lhendricks@spss.com
Website: www.spss.com
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