
NPI New Product Introductions

AD Analytic Deployment

SII Solutions for IBM i

AR Analysis and Reporting

WS Workshop

P SPSS Partner Presentations

SMR Survey and Market Research

Track Key:

PS Public Sector

CMM Customer Management and Marketing

MRLP Managing Risk and Loss Prevention

Day Planner
2009 North American Conference
November 8-12, Bally’s Las Vegas

Presentations will be available for download post conference.Speakers and sessions subject to change. Workshops require advanced registration. Please go to registration desk to register. Space is limited.

7:00 am - 9:00 am Registration, Continental Breakfast | Directions Expo

9:00 am - 10:00 am Keynote Session: Discover New Worlds: Taking Predictive Analytics to a New Level

10:00 am - 11:00 am Keynote Session: Richard Thaler, Nudge: Improving Decisions About Health, Wealth, and Happiness

11:00 am - 11:30 am Break | Directions Expo

ROOM NAME Bronze 3 Bronze 2 Palace 1 Palace 2 Palace 3 Palace 4 Palace 5 Palace 6 

Breakout 1
11:30 am - 12:15 pm

NPI  
IBM SPSS Technology Vision
Jason Verlen
VP, Product Strategy
SPSS, an IBM Company

PS  MRLP

Panel Session: An Inside 
Perspective on Applying Predictive 
Analytics in Government
Moderator: 
Lt. General Harry Raduege, Jr.
The Cohen Group  

Bill Haffey
Director, Sales Engineering
SPSS, an IBM Company 

Fred Walker
Program Lead
National Security Agency (NSA) 

Dustin Hux
VP Analytics
Elder Research

AR  SII

Picture This: Visualizing  
Predictive Models
Tim Daciuk
Director, Worldwide Demo Resources
SPSS, an IBM Company

CMM

Reaching Out to Customers
Albert Labermeier
Senior Marketing Manager
Swisscom (Schweiz) AG

SMR

Mastering Mobile Phone Surveys
Andy Lees
Global IT Project Manager
Kantar Operations 

AR  PS

Birds of a Feather Flock Together
Josh Birkholz
Principal
Bentz Whaley Flessner

12:15 pm - 1:30 pm Lunch | Insight Award

Breakout 2
1:30 pm - 2:15 pm

NPI  AR

What’s New in IBM SPSS  
Statistics 18?
Kyle Weeks, PhD 
Director, Product Management  

David Vergara
Director, Product Marketing
SPSS, an IBM Company

AR  SMR

A Starring Role for Survey 
Reporting
David Breihan
Associate Director, Research & 
Organizational Development
MarketCast

CMM  AR  
Marketing Effectiveness  
You Can Bank On
T. Tanner Mueller
Marketing Strategy & Innovation 
First Tennessee Bank

MRLP

Stopping Fraud in Its Tracks: 
Identifying and Combating Fraud  
With Text Analytics
Daniel Quealy 
Executive Director, Fraud Investigation 
and Dispute Services
Ernst & Young

AD

The Predictive Transformation:  
Driving Analytics Adoption and  
Value Across Your Enterprise
Kris Hackney  
VP, Worldwide Strategic  
Accounts & Services

Michael Scruggs
VP, Strategic Accounts and Services

Martijn Wiertz
Director, Enterprise Analytics
SPSS, an IBM Company

WS  AR

Workshop: Test Drive What’s New 
in IBM SPSS Statistics 18*
Nancy Morrison
Senior Curriculum Developer
SPSS, an IBM Company

*Workshops require advanced registration.  
Please go to registration desk to register.  

Space is limited.

WS  SMR

Workshop: Unlock Survey Secrets 
With IBM SPSS Data Collection*
Jane Hendricks
Product Marketing Manager

Rich Wilson
Senior Curriculum Developer
SPSS, an IBM Company

*Workshops require advanced registration.  
Please go to registration desk to register.  

Space is limited.

SII  NPI

Introduction to IBM SPSS 
Essbase and IBM SPSS Web 
Analysis for IBM i 11 
Kathy Konkel 
Manager, Product Marketing
SPSS, an IBM Company

Breakout 3
2:30 pm -  3:15 pm 

PS  AR

Crushing Crime  
With Predictive Analytics
Barbara Adams
Intel/Analyst Officer
Memphis Police Department

NPI

IBM SPSS Modeler  
Today… and Tomorrow
Darlene Knafelz 
Senior Product Manager

Marcus Hearne 
Product Marketing Manager 
SPSS, an IBM Company

SMR  
Meet the Modern Call Center
James Weber
SVP, Information Technology & 
Operations
Opinion Research Corporation

MRLP

Improving Patient Safety  
With Analytics
Bridgette Thom
Research Analyst

Nancy Kline
Director of Evidence-Based 
Practice and Research
Memorial Sloan-Kettering  
Cancer Center

SII  AD

Automate Production Reporting  
for Better Decision Making
Glenn Van Benschoten 
Senior Product Manager
SPSS, an IBM Company

3:15 pm -  3:45 pm Break | Directions Expo 

Breakout 4
3:45 pm -  4:30 pm 

AD

Modeling Best Practices:  
Beginning With the End in Mind
Simran Bagga
Senior Sales Engineer
SPSS, an IBM Company

SMR

Presentations That Pop:  
Beyond Crosstabs and PowerPoint
Rod Reicks 
Director, Product Management

Jane Hendricks 
Product Marketing Manager
SPSS, an IBM Company

CMM

A Recipe for Success:  
The Ingredients of Effective 
Customer Management
Tim Daciuk
Director, Worldwide Demo Resources

Heena Jethwa
Product Marketing Manager
SPSS, an IBM Company

AR  PS

Rehabbing a Rehab Program
Tyler Amell
Director of Program Evaluation
LifeMark Health Management Inc.

CMM

Separating Apples From Oranges 
Results in Improved Sales Revenue
Nainish Patil
Data Mining Team Lead
Globe Life and Accident Insurance

SII

IBM SPSS Essbase 
Troubleshooting Tips
Doug Maxson 
Consultant
SPSS, an IBM Company

6:00 pm - 9:00 pm Exclusive Customer Reception: Risqué Nightclub

1:30 pm -  5:30 pm Optional Pre-Conference Courses

6:00 pm -  8:00 pm Registration and Welcome Reception | Directions Expo                                        

Sunday, November 8

Monday, November 9

 

“�Professionally planned and executed,  
educational as well as entertaining.” 
– Lt. Col. Russ A. Wyllie, U.S. Army Reserve



8:00 am - 9:00 am Continental Breakfast | Directions Expo

9:00 am - 10:00 am Keynote Session: Nate Silver, The Alchemist’s Dilemma: Turning Data Into Knowledge

10:00 am - 10:30 am Break | Directions Expo

ROOM NAME Bronze 3 Bronze 2 Palace 1 Palace 2 Palace 3 Palace 4 Palace 5 Palace 6 

Breakout 5
10:30 am - 11:15 am

CMM  AR

How Text Analytics  
Transformed Motorola
Doug Hall
Senior Manager,  
Consumer Analytics
Motorola

CMM

A “Nu” Focus on  
Customer Retention
Alex Soria 
Marketing Analyst
Nu Skin International

AR  PS

Don’t Box Me In! Discover  
How People Really Feel With  
Open-Ended Text Responses
Nicole Catapano
Coordinator for Data Analysis
Wswhe Boces

SMR

Building the Best Surveys:  
Here's What Works
Bruce Rebhan
Senior Director,
Product Development & Innovation
Corporate Executive Board

AD

Now It’s Personal: Managing 
Customer Interactions in a  
Web 2.0 World
Erick Brethenoux 
VP, Corporate Development
SPSS, an IBM Company

WS  CMM

Workshop: Enhancing Your 
Decision Making Process Through 
Real-Time Scoring*
Simran Bagga 
Senior Sales Engineer

Peter Frometa
Senior Sales Engineer
SPSS, an IBM Company 

*Workshops require advanced registration.  
Please go to registration desk to register.  
Space is limited.

WS  CMM  AR

Workshop: Better Graphics in Less 
Time: We’ll Show You How*
Tim Daciuk
Director, Worldwide Demo Resources
SPSS, an IBM Company

*Workshops require advanced registration.  
Please go to registration desk to register.  

Space is limited.

SII

Automating IBM SPSS  
Essbase Reports
Nigel Bennett
Data Warehouse Specialist 
Thermadyne Holdings Corporation

Breakout 6
11:30 am - 12:15 pm

AD

Panel Discussion: Maximize the 
Value of Predictive Analytics in 
Your Organization
Moderator: 
Colin Shearer 
SVP, Strategic Accounts
SPSS, an IBM Company

AR

Shedding Light on  
Workforce Planning
Heather Whiteman
Senior HR Research Analyst
Pacific Gas & Electric Company

SMR  AR

Mapping the Competitive 
Landscape: New Techniques  
and Best Practices
Larry Anderson
VP, Marketing Science
Ipsos

PS  AR

Go to the Head of the Class: 
Improving Institutional Reporting 
and Performance With Data Mining
Kirk Kelly
Director, Accountability & Testing

Phil Ashworth
Coordinator, Accountability & Testing
Hamilton County Department  
of Education

MRLP

On the Frontline in the  
Fight Against Fraud
Natalya Dymova
Research Analyst
MetLife Auto & Home

SII

Planning a Successful Upgrade to 
IBM SPSS Essbase 11 for IBM i
Doug Maxson
Consultant
SPSS, an IBM Company 

12:15 pm - 1:30 pm Lunch 

Breakout 7
1:30 pm -  2:15 pm

SMR  AR

A Roadmap to Customized 
Reporting
Jonathan Laius
System Programmer
Market Strategies International

SMR  AR  NPI

Modern Data Entry: New 
Technology for Traditional Tasks 
Hetal Thaker
Product Manager 

Aaron Rangel
Senior Product Manager 
SPSS, an IBM Company

AD

50 Million Blogs, 1000 Friends… 
So, What Do We Do Now?
Olivier Jouve
VP, Corporate Development

George Makovic
Senior Product Manager
SPSS, an IBM Company

AD  NPI  SII

Building a Foundation for Analytics: 
What You Need to Know 
Rod Reicks
Director, Product Management
SPSS, an IBM Company 

AD  AR

Predictive Analytics  
“In the Cloud”
David Mould
Predictive Analytics Scientist
MedeAnalytics

WS  SMR

Workshop: No-Hassle Dazzle:  
The Easy Way to Build  
Flash-Based Surveys*
Kevin Gray  
Director, Product Management
SPSS, an IBM Company

*Workshops require advanced registration.  
Please go to registration desk to register.  
Space is limited.

WS  AR

Workshop: A Hands-On Session 
With IBM SPSS Modeler* 
Tim Daciuk
Director, Worldwide Demo Resources 

Kurt Peckman
Senior Product Marketing Manager
SPSS, an IBM Company

*Workshops require advanced registration.  
Please go to registration desk to register.  
Space is limited. 

Breakout 8
2:30 pm -  3:15 pm

AR  AD

Boost the Power of  
Your Analyst Teams
Rob Risany
Director, Product Marketing
SPSS, an IBM Company

AR

Is That Job Candidate a  
Perfect Fit – or Faking It?
Renae Manning
Consultant
Assess Systems, A Bigby Havis 
Company

PS  MRLP

“Making the Case” for Text Mining
Gerard Britton
Director Of Counsel
Constantine Cannon/CAAS LLC

AD

Deploying Predictive Analytics: 
The Convergence of Analytics, 
Architecture and Business Process
Ted Morris 
Director, Product Management 

Daniel Ng 
Director, Enterprise Architecture
SPSS, an IBM Company

SII

Pump Up Reporting with the  
IBM SPSS ShowCase Suite
Jeniel Benge
Director of Business Analysis
Schiff Nutrition

3:15 pm -  3:45 pm Break | Directions Expo

Breakout 9
3:45 pm -  4:30 pm

NPI  AD  CMM  MRLP  
Harness the Power of Predictive 
Analytics With IBM SPSS Decision 
Management
Rob Risany
Director, Product Marketing 

Dave Pugh 
Director, Product Management 
SPSS, an IBM Company

SMR

Revealing the Mysteries  
of OpenXML 
Kevin Gray 
Director, Product Management
SPSS, an IBM Company

CMM  PS  
Ready, Aim, Hit Your Target
Kevin Lyman
Deputy Director, Center for  
Accessions Research
U.S. Army Accessions Command

SMR  AR  PS  
Making a Difference Today! Using 
Predictive Analytics to Advance the 
Quality of Patient Care
Deborah Lennon 
Clinical Research Assistant/ 
Data Management Coordinator
Wesley Research Institute

PS  AR

Studying Real Needs Leads  
to Better Service
John Lemon
Student Liaison Officer/
SPSS Coordinator
University of Aberdeen

AR

The Fall of the Wall: IBM SPSS 
Statistics and IBM SPSS Modeler  
as One Application
Kyle Weeks, PhD
Director, Product Management

Darlene Knafelz
Senior Product Manager
SPSS, an IBM Company

.

Tuesday, November 10

Speakers and sessions subject to change. Workshops require advanced registration. Please go to registration desk to register. Space is limited. Presentations will be available for download post conference.

NPI New Product Introductions

AD Analytic Deployment

SII Solutions for IBM i

AR Analysis and Reporting

WS Workshop

P SPSS Partner Presentations

SMR Survey and Market Research

Track Key:

PS Public Sector

CMM Customer Management and Marketing

MRLP Managing Risk and Loss Prevention

Day Planner
2009 North American Conference
November 8-12, Bally’s Las Vegas



8:00 am -  9:00 am Continental Breakfast | Directions Expo

ROOM NAME Bronze 3 Bronze 2 Palace 1 Palace 2 Palace 3 Palace 4 Palace 5 Palace 6 

Breakout 10
9:00 am -  9:45 am

CMM  AR

Your Secret Weapon:  
Customer Feedback
Alan Payne
Manager, Member Research & 
Development
Navy Federal Credit Union

SMR  CMM  
Using Data Analysis to Delight 
Your Customers
Eugene Tavares
Senior Engineer
Procter & Gamble

MRLP  AR

Give Credit Where Credit is Due: 
Predictive Analytics Leads to 
Sharper Focus, Better Results
Valeria Hall
Credit and Collection Manager
CMR Falabella Argentina

AR  AD

Breaking Down Barriers: The 
Beauty of Thin-Client Statistics 
Mike Tong
Associate Sales Engineer

Aaron Rangel
Senior Product Manager
SPSS, an IBM Company

CMM

Walk This Way: Making Every 
Customer Count
Gary Dispensa
Senior Statistician
ShopperTrak RCT Corp.

WS  AR

Workshop: Don’t Close Me In! 
Keep Your Surveys Open-Ended 
With IBM SPSS Text Analytics  
for Surveys*
Jim Mott 
Senior Education Consultant
SPSS, an IBM Company

*Workshops require advanced registration.  
Please go to registration desk to register.  
Space is limited.

WS  AD  SII

Workshop: Automate the Entire 
Analytical Process*
Glenn Van Benschoten 
Senior Product Manager
SPSS, an IBM Company

*Workshops require advanced registration.  
Please go to registration desk to register.  
Space is limited.

NPI  AR  
What's New in IBM SPSS  
Statistics 18?
Kyle Weeks, PhD
Director, Product Management 

David Vergara
Director, Product Marketing
SPSS, an IBM Company

Breakout 11
10:00 am - 10:45 am

SMR

Revolutionize Respondent 
Management With Predictive 
Analytics
Jane Hendricks 
Product Marketing Manager 

Colin Shearer 
SVP, Strategic Analytics
SPSS, an IBM Company

P

Triple Play: Better Decisions 
Through Predictive Analytics, 
Business Intelligence and 
Performance Management
Gene Villeneuve 
Business Unit Executive, Business 
Intelligence Product Management
IBM Software Group

PS  CMM

Bucking a Trend: Focused 
Marketing Gets Them in the Door
Jimmy Jung
Assistant Vice President for 
Enrollment Management
Baruch College

Robert Piurowski
Director of Admission
Concordia College – New York

AR

Using Dynamic Data to Make 
Current Decisions
Lisa Sell
Energy Data Analyst
Central Iowa Power Cooperative

AD  CMM

Buy and Buy Again: Succeeding at 
Selling More to Existing Customers
Mauricio Gonzalez-Botto
Director of Marketing &  
Business Development
Banco Itaú Argentina

Breakout 12
11:00 am -11:45 am

AR

Predicting Downtime Keeps  
Flights on Time
Ed Laster
Manager, Advanced Analytics
Southwest Airlines Company

AR  SMR

Surveys Without a Server:  
A Guide to SaaS and  
Disconnected Technologies
Kevin Gray 
Director, Product Management 

Dave Suedkamp
VP, Services
SPSS, an IBM Company

PS  AR

More Than Just Stats – Using IBM 
SPSS Statistics to Manage Data 
and Automate Reporting
Joe Hay
Senior Program Officer
Agriculture & Agri-Food Canada

MRLP  AD

Making Sure Crime Doesn’t Pay
Felipe Correa Builes
Section Manager,  
Compliance Information
Bancolombia

CMM  AD

Rev Up Sales by Satisfying 
Customer Demand
Scott Mutchler
Senior Merchandising Scientist
Advance Auto Parts

WS  AR

Workshop: Working With R or 
Python? Get More Out of the 
Experience With IBM SPSS 
Statistics*
Jon Peck
Technical Advisor and Principal 
Software Engineer
SPSS, an IBM Company

*Workshops require advanced registration.  
Please go to registration desk to register.  
Space is limited.

WS  AD  SII

Workshop: The Results Are In – 
Now Learn How to Share Them 
Across Your Organization*
Glenn Van Benschoten 
Senior Product Manager
SPSS, an IBM Company

*Workshops require advanced registration.  
Please go to registration desk to register.  
Space is limited.

SII

Upgrading to IBM SPSS 
WebAnalysis 11
Jane Black Eagle
Senior Consultant
SPSS, an IBM Company

11:45 am - 12:45 pm Closing Reception | Directions Expo

1:30 pm - 5:30 pm Optional Post Conference Training Courses

Wednesday, November 11

Thursday, November 12
8:30 am - 12:30 pm Optional Post Conference Training Courses continue

SPSS is a registered trademark of SPSS Inc., an IBM Company.  Amos, IBM SPSS Modeler, IBM SPSS Data Collection, IBM SPSS Collaboration and Deployment Services,  IBM SPSS Decision Management, IBM SPSS Statistics, IBM SPSS Text Analytics for Surveys, 
IBM SPSS Viz Designer, ShowCase, Essbase for System i and Web Analysis for System i are trademarks or registered trademarks of SPSS Inc., an IBM Company. All other product names are trademarks or registered trademarks of their respective owners.

Presentations will be available for download post conference.

NPI New Product Introductions

AD Analytic Deployment

SII Solutions for IBM i

AR Analysis and Reporting

WS Workshop

P SPSS Partner Presentations

SMR Survey and Market Research

Track Key:

PS Public Sector

CMM Customer Management and Marketing

MRLP Managing Risk and Loss Prevention

Day Planner
2009 North American Conference
November 8-12, Bally’s Las Vegas


